
Do you care about your health? Are you concerned with the health of your 
family members and friends? Do you like to make money? How about making 
things simple and fun? If you answered yes to any of the questions, then the 
all-natural BLU FROG may be the very opportunity for you.

Millions of energy drinks are sold annually. The annual sales revenue for the 
accompanying industry is in the billions. The problem? Many of the popular 
brands are highly unhealthy, showing little regard towards nutrition. And, as the 
energy buzz leaves, it produces a sense of suddenly needing to collapse and 
sleep for the next 12 hours. It’s a crash so intense, it causes the person drinking 
one to feel more exhausted than they did before they ever drank it!

LIMU ENERGY’s BLU FROG is an energy drink that is very di�erent. It contains 
all natural ingredients and tastes good. Let me be clear, BLU FROG does not 
taste like the other energy drinks. And, for the especially frequent consumers 
of energy drinks, the taste is so unlike the popular others that they initially 
describe it as strange. But, after several sips, they let on that it’s a more 
refreshing drink than the others. It provides good nutrition and doesn’t cause a 
crash sensation as it subsides, even. This is due to the natural energy enriching 
your body with its powerful nutrients and fruit that we typically do not receive 
in our daily diets.

For the most part, everyone agrees BLU FROG is incredibly good for you, but 
what about the attached moneymaking opportunity? There are endless o�ers 
of business and moneymaking opportunities today, but most are looking for 
something they can do on the side, without undue risk or investment. 
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This is where the company that markets BLU FROG has taken that word 
“opportunity” to a whole new level. First, they’ve combined a hugely success-
ful product (energy, health, nutrition, performance) with a dynamic business 
model. And, secondly, they have developed and made available various sales 
tools ordinary people can use to operate a successful business and bene�t 
�nancially from.

This leads to the BLU FROG compensation plan. The gist of it is this: anyone 
who shares BLU FROG with others can make money on virtual autopilot. 
LIMU, a seaweed-focused nutrition company and developer of BLU FROG, 
delivers this unique opportunity for health-wary, business-minded sorts to 
earn unlimited extra income, just by taking part. When they join forces with 
LIMU, they’re able to buy BLU FROG at wholesale price.

There’s no sign-up fee and everyone gets a personal marketing website 
allowing them to share and promote BLU FROG with others; they are literally 
able to get paid for orders made via their website seven days a week, 24 
hours a day! Also, when others sign up as a result, they’re paid again for their 
e�orts. In many cases, they don’t even know who signed up as a result, as 
there was no reason to contact them to do so. Make sense? 
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It gets better, as the company also handles all the order processing and ship-
ping. All anyone has to do is share the seaweed-infused BLU FROG with 
others and they collect checks each week for doing so. Easy. There’s even an 
email delivery system and a backroom account o�ce of sorts for monitoring 
signups, sales and progress. It’s not required, but it allows you to reach out to 
anyone and o�er them any tips or guidance that might ultimately help them 
(and you as well).

BLU FROG is guaranteed to be nutritious and allows for incredible perfor-
mance in the realm for boosting energy. However, it’s not a get rich quick 
opportunity. Anything good takes time but, given the key resources and web 
tools by the company to make it happen, the opportunity is proving to be 
ideal for most.

BLU FROG has even made some people very wealthy. Just ask a Louisiana 
couple who lived in a trailer a few years ago; they went from the verge of 
bankruptcy to a six �gure a month income. LIMU and BLU FROG made it 
possible—and make it possible for others—but know that, whether you think 
you can or you can’t, you’re always right. It’s what makes the di�erence in 
anything. 

— R. Witter

About the Author — Husband, father, successful mentor, coach, entrepreneur 
and published national author in trade magazines and online.
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